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• Facilitates the strategic marketing of agricultural 
products in domestic and international 
marketplace.

• Develops voluntary standards and administers 
Federal Marketing Orders and Agreements.

• Provides independent third party inspection and 
auditing services.

• Non regulatory agency in regards to Food Safety 
(FDA & FSIS).

Agricultural Marketing Service



Agricultural Marketing Service

Fruit and Vegetable Programs 

• Provides inspection and auditing services to 

both the fresh and processed fruit and vegetable 

industry.

• Works in cooperation with state departments of 

agriculture to provide these services.



• Collaboration with other Federal Agencies

• Audit Verification Programs

• Education and Outreach

Fruit and Vegetable Programs

Food Safety Activities 



Agency Collaboration

• Leanne Skelton, Chief of Fresh Products Branch 

on long term detail assignment with FDA 

assisting drafting Produce Safety Rules.

– Travelled across country listening sessions

– Liaison between USDA AMS & FDA activities



Agency Collaboration

• Draft of Produce Safety Rule from FDA expected 

mid 2011

• Four Components

– Regulation

– Education & Outreach

– Research

– Compliance & Enforcement (USDA Involvement?)



Audit Verification Programs

• USDA Good Agricultural Practices & Good 

Handling Practices Audit Verification Program

– Commodity Specific Audit Programs

• Leafy Greens (State Marketing Agreements)

• Tomatoes (California Tomato Farmers Program)

• Mushrooms (M-GAP Audit Program)



USDA GAP&GHP Program

• Established at industry request

• Voluntary, competitively priced user fee 

• Verifies participant’s efforts to minimize 

microbial hazards in fresh fruits and vegetables

• Majority of audits performed by state personnel 

trained and licensed by USDA.  

Audit Verification Programs



GAP & GHP Audit Program

• USDA’s Audit program is 
based on established 
scientific principles and 
utilizes the Food Drug 
Administration’s (FDA) 
guidance document

•• Published in October 1998Published in October 1998



Potential National Leafy Greens 

Marketing Agreement
• Spring 2009, Leafy Greens Industry petitioned 

USDA to establish a National Leafy Greens 

Marketing Agreement

• Fall 2009, USDA held 7 hearings across country 

to determine need

• USDA currently reviewing proposal and hearing 

testimony to determine next steps



• USDA GAP & GHP audits are a requirement for 

all fresh fruit and vegetable purchases by the 

USDA, AMS, Commodity Procurement Branch.  

These purchases typically go into the domestic 

feeding programs such as the school lunch 

program. Not a requirement of farm to school 

purchases.

GAP & GHP Audit Program



Website

Website shows farms & facilities that have successfully passed  

an audit.   It is broken down by state and commodity.



USDA Website

Downloadable .pdf files for each commodity/state showing 
individual farm/facilities and the audit scopes.



GAPs Harmonization Initiative

• UFPA Food Safety and Technology Council 

• Global Conference on Produce Food Safety 

Standards

– ~90% of information on GAP audits the same

– Formation of Technical Working Group to Harmonize 

GAP Standards 



GAPs Harmonization Initiative
• First Meeting November 2009

• Met 2 days each month in locations across 

country, open to anyone who wished to 

participate.

• 14 GAP Standards included in review process 

(including USDA audit)

• Final Draft being presented to Steering 

Committee in September 2010



2nd Edition Food Safety Practices 

for the Fresh Tomato Supply Chain
• Tomato Industry led initiative to develop “best 

practices” for the safe production, harvesting 

and marketing throughout the supply chain

• USDA AMS participated in the development of 

this document and audit protocol



Education & Outreach

• Produce Safety University

– Collaborative effort between Ag Marketing 

Service and Food & Nutrition Service

– 3 pilot classes in 2010 training approximately 

70 people from across the country



Education & Outreach

• Produce Safety University

– Training of State & District School Directors 

on Produce Safety considerations in 

procurement of fruits and vegetables

• Importance of GAPs

• Understanding the food chain

• Qualified Supplier Program



Pilot Programs

• Targeted to small farmers

– Provide training session and tools needed to 

complete food safety plan prior to audit

– Alternative methods of GAP certification


